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ANNOTATION: 
	The issue of assessing the competitiveness of economic entities and the development of scientific and methodological bases for the formation of strategies for the development of their market activities is a very important issue. This paper proposes a method of assessing the competitiveness of light industry enterprises based on operational efficiency, innovation activity and market share, and recommendations on its methodological basis are prepared and based on practicality.
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INTRODUCTION
	Light industry is one of the most developed industries in Uzbekistan, characterized by the formation of a unique market environment for the development of this industry in the world. At present, about 2,500 enterprises in the textile, spinning, sewing, knitting, footwear and silk industries, as well as more than 130 joint ventures are effectively operating in the country as a multi-sectoral light industry complex. The efficiency of enterprises, the degree to which they adapt to the market environment, their performance depends on its competitiveness. In order to better understand the importance of competition in the development of light industry enterprises, it is necessary to identify the factors of competitive advantage in this area and systematize them. Given the nature of the competitive factors in the light industry, the degree of impact, the nature of which differs from other sectors, its complex impact on market performance, the study of competitive factors of entities operating in this industry, the formation of scientific and methodological basis for their systematic classification.
The purpose of the article is to develop recommendations for the formation of the most suitable methods of assessing competitiveness for all entities operating in the light industry, regardless of ownership, and to identify opportunities for effective use of information and communication technologies.
The main task of the research is to reveal the possibilities of effective use of the method of competitiveness assessment by light industry enterprises through the identification of competitive factors, systematic sorting, the use of various mathematical methods.

LITERATURE REVIEW
	There is a number of scientific studies on the development of a clear structural form of enterprise competitiveness assessment, but no agreement has been reached yet. In the scientific literature, methods of assessing the competitiveness of enterprises according to the product they produce, the type of activity, the efficiency of economic activity or the degree to which they conduct marketing activities are widely used.
In generally accepted methods of assessing competitiveness, “product quality improvement” is seen as a key factor (John Maurice Clark. 1918, Lawrence Abbott, Columbia University Press: 1955, Michael Spence, 1976. Maurice Stucke, 2013), but the experiences of scientific schools formed in its analysis vary. is calculated. While the Japanese model focuses on “updating the quality system” as a key factor, the French use “marketing activities” to a greater extent, while the American style uses more “market leadership” or “market share assessment” methods (Smoleychuk I. M. Vladivastok). 2003). While the main features of the Japanese model are based on the study of the product's suitability for consumer demand, the French model examines the degree of "marketing competition", ie the suitability of production to the marketing activities of the enterprise. The main feature of the American model of competitiveness assessment is the assessment of the company's position in the market and its market opportunities. In EU countries, on the other hand, the most reliable indicator of competitiveness is the assessment of the long-term productivity and efficiency of enterprises (Birhan Getaneh. 2011. p. 11).
Without deviating from the theories of competitive assessment, the idea that product competitiveness is the basis of market entity competitiveness is widely interpreted in the scientific literature to be less accurate in perfect competition (Nordas, H. K. World and I, 7 (1) 2004). Also, in competitive theories, because brand competitiveness, enterprise competitiveness, network and regional competitiveness are interdependent and complementary, requires the development of interrelated methods of evaluating them (Lee, Juyoung 2013. Graduate Thses and Dissertations. Paper 13517). Enterprise competitiveness is a broader concept and covers many aspects of activities beyond the products it manufactures: marketing, management, financial policy, branding opportunities, communications, transportation, logistics policy, and more.
In the analysis of the competitiveness of enterprises, we believe that the application of general principles and concepts of international competitiveness is sufficiently justified (MG Umarkhodjaeva, BK Abdiev. Tashkent.2013), which should be considered suitable for monopoly enterprises operating within one country.
In the method of effective competition theory based on a complete assessment of the competitiveness of the enterprise, the level of competitiveness of a well-organized enterprise with a well-organized system of production, sales and financial management is high (M. Boltaboev. Tashkent 2016.). The methodology is based on four groups of indicators or criteria of competition determined by the method of step-by-step comparison of experts: efficiency, which determines the production activity of the enterprise, efficiency, which determines the financial condition of the enterprise, efficiency of sales and promotion of goods. Given that the enterprise has two and only two main functions: marketing and innovation (Drucker, P.F. 2007), we consider it appropriate to consider innovative activity as a key competitive factor. The competitiveness of the enterprise consists of such important components as its operational efficiency and strategic placement (I.Ansoff, 1989. Krivorotov VV Ekaterinburg, 2006) and as a key factor in its evaluation by calculating the index of adaptation of the enterprise to external factors and the second stage of strategic placement competitiveness assessment methods are included. In our opinion, it is expedient to assess the competitiveness of light industry enterprises at 3 levels: operational activities, innovative activities and their impact on the market adaptation of the enterprise.
Most of the methods used to assess competitiveness focus on the efficiency of the enterprise's operational activities (Voronov, D.S, 2012., Roman, M.I. 2001., Shmeleva A.N. 2011, Bushina N.S 2015,) on its financial results ( fixed assets, working capital and intangible assets). However, given that the activities of the enterprise are based on the content of the market, its marketing and innovation activities are very important factors that benefit the enterprise. In this context, the proposed national competitiveness demonstrates the effectiveness of the assessment.

RESULTS 
When developing methods for assessing the competitiveness of enterprises, it is advisable to consider the following:
First, the results of the assessment should cover and reflect the effectiveness of all activities of the enterprise;
Second, the assessment of competitiveness should include all the features of the object being evaluated;
Third, the potential of the database should be taken into account when formulating specific methodologies for assessing competitiveness;
Fourth, the ability to effectively use computer software in the analysis of the results of competitiveness assessment is very important for today's information economy, and accordingly it is desirable to develop its software system.
The methodology for assessing the competitiveness of the enterprise in terms of operational efficiency, innovation activity and market share is carried out by assessing the integrated indicators of the level of efficiency of the enterprise, the level of innovation and adaptation to the market environment. The index, which characterizes the overall competitiveness of the enterprise, is defined as K, and its operational activity Ko, innovative activity Ki, which is found by calculating the coefficient of adaptation to the market environment in km, and the following formula is proposed.
	
K- Critical assessment of the level of enterprise competitiveness; 
- Operational efficiency ratio of the enterprise; 
- Coefficient of innovative activity of the enterprise;
- Coefficient of adaptation of the enterprise to the market environment;
The operational efficiency of the enterprise is found by the following formula:
 
Р- Efficiency of operational activities of the enterprise;
В- Revenue from sales of the enterprise;
З- Production and sales costs;
The operational efficiency of the selected activities of the enterprise is found by the following formula:
 
- efficiency of operations of the enterprise on the selected group; 
- income from the efficiency of the selected operational activities of the enterprise (revenue from sales of products);
- the cost of the selected operational activities of the enterprise;
A selected group is a set of factors that are considered necessary and sufficient for comparison with the enterprise. In this case, it involves the determination of separate competitiveness indicators of the enterprise in question in comparison with the selected competitor. When it consists of all competing enterprises in the industry, it is expedient to determine the competitiveness of the enterprise by industry indicators.
Based on the above formulas, we find: 
 
- Coefficient of operational efficiency of the enterprise; 
- efficiency of selected operations of the enterprise; 
Р- operational efficiency of the enterprise;
We determine the level of innovative activity (K_i) of the enterprise in the following stages. 
 
In this case,
- level of innovative activity of the enterprise; 
- the sum of expenditures on innovative activities at the beginning and end of the period under review; 
 - production costs of the enterprise corresponding to the periods under review.
The following formula is used to determine all the indicators of innovative activity of the enterprise 
 
In this case,
- the level of selected innovative activity of the enterprise;
- the sum of the identified and past innovation costs of the enterprise;
- the sum of the production costs of the enterprise and the previous period.
Based on the above formulas, we express the effectiveness of the innovative activity of the enterprise by the following formula 
 
We start by determining the state of adaptation of the enterprise to the market environment based on its market share
We express the market share of the enterprise in which it operates by the following formula
 
In this case, 
Д – market share of the enterprise;
В - income from sales of the enterprise;
O- market size;
We find the selected market share of the enterprise by the following formula:
 
- market share of the selected enterprise; 
- proceeds from the sale of products of the selected enterprise;
Changes in the market size of the selected enterprise () – is determined as follows
 
In this case,  - the income of the selected enterprise in the previous period
The relationship between competing enterprises and the market share of the analyzed enterprise can be expressed as follows:
 
The income index is expressed as the ratio of income for the previous period to income for the period under analysis. Therefore, according to the degree of change in terms of market share, revenues should change at the same relative rates. These indicators represent the relative indicators of changes in the income of the enterprise in accordance with changes in market size, and its dynamics reflects the state of adaptation to the market. Thus, the market adaptation index (CA) of the enterprise is expressed by the following formula:
 
In this case,   
 – index of change in the volume of income of the enterprise for the analyzed period;
-  a similar indicator of the enterprise under analysis;
The proposed method of competitiveness helps to assess its level of competitiveness and formulate strategies to adapt to market conditions.
As mentioned above, the impact of all other factors on the degree of adaptation of the enterprise to the main competitive indicator of the market environment is studied and appropriate strategic goals are set.
In order to facilitate the calculation of the given model, using Excel, we express all the formulas in the appropriate table and form the basic baseline data for the calculation of integral indicators of competitiveness of enterprises operating in Namangan region. Given that the main enterprises operating in Namangan region are small enterprises in the form of LLCs and their main statistical reports do not deviate from the "1-KB annual" form and the main reporting forms, it is expedient to form the data from this form. The reason? With the help of this information, the State Statistics Committee will be able to assess the general condition of enterprises at the regional, city and district levels and identify key problems.
The effectiveness of the proposed method is based on the fact that such a method of assessing the competitiveness of the enterprise is a full assessment of the overall efficiency of economic activity and the results of changes in its performance.
The operating activities of the enterprise represent appropriate growth conditions over the analytical years and this did not significantly affect its level of adaptation to the market environment. The company's adaptation to the market environment depends on its innovative activity, which represents the lowest indexes in all years. Setting the goal of increasing the market adaptation index represents the main goal of our research. Accordingly, its main focus is the formation of effective marketing strategies and coordination of marketing costs.

DISCUSSION & CONCLUSION
Based on the results of the analysis, based on the study of marketing activities of the enterprise, a proposal was made to increase marketing costs by 5 times in 2016, and its main costs were directed to expanding retail space and product promotion and sales promotion. In particular, they are divided into the following activities:
- Creation of an additional trade area of ​​0.2x0.5 m2 from the shopping center "Dustlik" in Namangan;
- Change the design of the brand label;
- 0.5% discount on the price of the goods to the consumer who bought the goods and brought with him an additional buyer;
As a result, the index of adaptation of the enterprise to the market environment in 2016 was 1.17%, which is higher than the previous year.
The proposed methodology provides opportunities for the formation of marketing programs and development strategies of light industry enterprises, as well as the ability to constantly identify the conditions of adaptation of the enterprise to the market environment.
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